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DISCLAIMER 

Outdoor Advertising Industry Information Manual 

Some of the information contained herein includes relevant third party industry 
resources to help better familiarize participants with the outdoor advertising industry.  

The website links referenced herein, on the World Wide Web or Internet, are not under 
our control, nor maintained by us. Such links do not necessarily constitute an 
endorsement of those sites.  We undertake no obligation to monitor such sites, and you 
agree that we are not responsible for the content of such sites.  

Copyrights, Trademarks and Service Marks of Third Parties  

All materials herein, including, without limitation, images, text, graphics, illustrations, 
logos, patents, trademarks, service marks, copyrights, photographs, (the "Content") are 
or may be protected under United States and worldwide copyrights. If you edit, 
reproduce, republish, post, transmit, sell, transfer or otherwise distribute or exploit the 
Content for personal use, you must retain all copyright and other proprietary notices and 
credits contained therein.  

Inaccuracies 

Any inaccuracies are wholly unintentional. This content is accurate to the best of our 
knowledge of the author at the time of compilation. 

Indemnity  

By using the Outdoor Advertising Information Manual and all affiliated Instruction and 
Training, you agree to indemnify and hold harmless, its, affiliates, directors, officers, 
consultants, and employees, from any and all claims and expenses, including attorney's 
fees, arising from your misuse of this Content or Training.  
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SECTION 1 - INTRODUCTION 

• About Outdoor  
• Course Description 
• Course Outline 
• Disclaimer 

SECTION 2 - INDUSTRY BACKGROUND 
• Industry Overview 
• Federal Regulations 
• Demographics and Circulation 
• Audience Data 
• Out-Of- Home Media Cost & Measurement 
 

SECTION 3 - LOCAL SIGN ORDINANCE 
• Local Ordinance (Off-premise signs) 
• Outdoor Advertising Application Process 
 

SECTION 4 - STATE DOT REGULATIONS 
• State Regulations (DOT – Department of Transportation) 
• Outdoor Advertising License 
 

SECTION 5 - PERMITTING 
• Sign Permit Application Process 
• Building Permit Application Process 
 

SECTION 6 - SITE LEASE ACQUISITION 
• Site Lease Research (Planning & Zoning) 
• Site Lease Negotiation 
• Ground Lease Agreement (Sample) 
• Ground Lease Recording 
 

SECTION 7- STRUCTURAL FABRICATION & INSTALLATION 
• Billboard Structure Types 
• Billboard Structure  Plans & Drawings 
• Billboard Structure Equipment 
• Billboard Fabrication & Installation Costs 
 



SECTION 8 - MARKETING AND SALES STRATEGY 
• Marketing Strategy 
• Billboard Formats  
• Sales Strategy 
• Sales Tools  
• Pricing and Rates 
• Ad Copy Layout and Creative Tips 
 

SECTION 9 - OPERATIONS AND MAINTENANCE 
• Billboard Equipment & Supplies 
• Electrical Maintenance 
• Flex Vinyl Printing 
• Flex Vinyl Installation 
  

SECTION 10 - APPENDIX 
• Glossary of Terms 
• Industry Resource Directory 
 

SECTION 11 - ATTACHMENTS 
• Capital Expenditures 
• Cash Flow Projections 
• Financing 
• Billboard Asset Valuation  


